To answer the question which structures this contribution, I will develop a three-fold analysis. I will come back to an over-debated question of defining a journalist first, briefly covering this topic that fills bookshelves and special issues of journals. Yet, how is it possible to consider the future of journalists, without paying a little attention to the history and current state of their identities?
From this definition, another part of this article will suggest how several contemporary trends are challenging and redefining the practice of journalism. Three of these major changes should be mentioned, which belong to different time-frames. The first and oldest is the growing ability of sources to combine direct pressure put on journalists with the softpower of ready-made supplies of news, that need little more that a cut and paste operation to fill the pages and air time of the press and media.
A second structuring trend is linked to the re-organization of capitalism and corporate management at the end of the blooming years (What the French coin as the "Trente Glorieuses"). The ownership of media and press groups during this period shifts from small familial groups to mega-corporations, increasing the pressure for profitability, and thereby redefining the practical conditions of the work of journalists. The last trend is the most recent and comes from the changes in the information supply, speed of coverage, and templates produced by the success of the Internet and its websites. However, the Internet has produced a chain reaction through the process called convergence, merging and combining television, radio and press with online news sites.
The last part of this contribution will consider how journalism and its professional identity are threatened and redefined. Its aim is not to forecast an always changing future -even if suggesting that the disappearance of many daily newspapers or their new positioning as niche-media for reduced and often privileged readership sounds more like cold realism than like science fiction. If trying to map the future structure and hierarchy of media and media uses is closer to reading in tea leaves than social sciences, I would plead the possibility of identifying some paths and strategies to avert the worst, to safeguard -without mystifying it -a definition of the journalist as someone collecting facts other than on a screen in his/her office, as someone speaking to audiences who are not only consumers but citizens, someone keeping enough autonomy to practice the skills of a critical news checker, and not the ambiguous task of laundering as "news" the messages and speeches of the authorities and powerful institutions. If one considers the gathering of news, or its processing into papers and reports, the core practices of the profession have also been varied and changed. Denis Ruellan (1993) has given a stimulating approach which he coined the professionalism of the blurred (professionalisme du flou). Reading about Brazilian journalism, I recently discovered how the famous Brazilian journalist Gaspari reached a high level of productivity when collecting interviews at Galeão Airport. Gaspari asked politicians flying to Brasília to simply sign interviews that he himself had written, cutting, pasting and improving the politician' s statements made in other places. The trick was highly efficient, but would probably never be taught in any journalism textbook! If a strong definition is impossible, the reason is also that Journalism is always struggling to protect its borders, or more precisely, to control and to define its moving "frontier". The more organized the profession, the more efficient its "border patrol". Being considered as a journalist could mean having specific training in a journalism school. The small town correspondent who works part-time, the academic who writes his weekly column would not be labeled as "true" journalists, but the process of frontier building and frontier control would also mean coopting new professions (journalism on the Internet) and organizing hierarchies (Press vs. Media, TV journalists being long considered as simple talking heads or dispatch readers). Thus, it is pointless to search for the essence of journalism, which has training, tasks and skills that could be similar everywhere, or simply consensual. Should one conclude that it is definitely impossible to approach any definition that would make sense to analysts from different countries? It seems more reasonable, and closer to reality, to suggest that different ways of practicing "journalism" can be nevertheless linked to some landmarks or professional imaginary which goes beyond time and space borders. Five of them must be briefly mentioned.
Researchers drawing on Michel Foucault (Chalaby 1998, Ringoot and Utard 2005) have highlighted how journalism is an "order of discourse".
Journalism is a highly codified way of writing and speaking, with templates and genres of papers, rhetoric organization (the importance of the lead, the five Ws rule). These rules of journalistic writing/ speaking also organize journalism as a specific language, different from the language and rhetoric of politics, advertising, or literature. This journalistic discourse can be very different in Brasília, Rome, and Boston; it will be identified as journalistic 1 in all of these places Journalism is also a practice of fact gathering, fact selecting and processing which would transform facts into news. An enormous variety of practices can be linked to this definition. However it is reasonable to argue that all share the claim that journalism is not (or should not be) the docile echo of messages and information produced by sources (companies, rulers, administrations). The classical distinction theorized by Tunstall (1971) between "gatherers" and "processors" emphasizes the existence of these two poles of journalistic practice: collecting facts, processing and ranking them to produce stories and reports.
Journalism claims a peculiar kind of authority. The meanings of words such as objectivity, reliability or accountability know many variations. But they share a core meaning: "We do not tell tales, we check, we take care that we are saying/printing respects the 'material' facts". Journalists are usually specialized (in sports, business, politics, science, local news, etc.), even when this specialization is to produce general information or comments on very varied topics (columnists).
Finally, journalists, as members of any profession, are acting out myths (Le Bohec, 2000) which give meaning to their job, make it a noble task.
Among the most structuring of these myths one must mention the idea of serving the public, of seeking objective reports of events, or being a shield for democracy.
Journalists: endangered species?
Another common denominator in the multi-faceted ways of being a journalist today is that all face strong shocks and challenges. One can imagine that tomorrow, a not so distant tomorrow, journalists would be replaced by information workers, shorthand for a conglomeration of jobs and activities with the common dimension of offering audiences news and information. The Internet is boosting the development of this new professional space. How would journalists dissolve into a broader group of information workers? Three types of explanations can make sense out of this change. Starting with the process having the deepest historical roots, I will first pay attention to the combined process of source professionalization and to the multiplication of the newsproducing institutions. The analysis will then shift toward the effects of stronger commercial logics, of a change of balance between what was coined by Tunstall (1971) as the Press/Media enterprise (the corporate dimension) and the news production enterprise (journalism). Finally, I
will focus on the most recent move, exploring the impact of the Internet on journalism. The result of these explorations can draw a rough sketch of the information workers that are replacing journalists.
From sources to communication floods
One of the basic skills of a journalist is that of building a network of sources: contacts, partners, or "deep throats" from the social world(s), covered by one' s newsbeat. These sources give institutional news, leaks, or background elements to make sense of the facts. Nevertheless, one of the challenges of journalism is that such sources are never passive, but pro-active. They work each and every day to flood news-desks with flows of official reports, press releases, and invitations to pseudo-events. (Rusbridger, 2009a) when it published reports on the strategies of "tax optimization"
(this very phrase being a successful public relations attempt to substitute for cheating on their fiscal obligations) of the Tesco group.
Of course, journalists are not powerless or blind when facing these threats and challenges. They were able to develop a new skill:
deconstructing and criticizing media events, or spin-doctoring, but their imagination and competence cannot modify hard facts. There are more public relations experts and more professionals of communication and advertising producing news, much more than journalists, and they tend to have higher budgets and more time.
rising business pressures
Managerial imperative, pressures for higher profit rates have had a significant impact on the newsrooms in recent years (McManus, 1995; Neveu, 2009) . To prevent any ambiguity, it must be made clear that managing networks or producing journals has never been a philanthropic activity, and that media and press companies, as any other kind of business, must earn money. Trying to make profit with news-making is neither something new nor something morally or politically shocking, but at least two major trends emphasize these changes.
Many studies, especially those concerning the media groups in the U.S., have shown that a process of capitalist concentration has targeted press companies. When 80% of the press in the U.S. belonged to family- or not yet, but they show that questioning the future of journalists is not simply a horror story. The working conditions in the understaffed newsrooms of the free dailies which cover significant market shares (25% of the total circulation in France) offer another glimpse of the future.
All of these trends go back twenty or thirty years. They have been significantly amplified by causes rooted in a shorter time-frame. The rise of the Internet is central here, even if it cannot be considered the only explanation for the most recent and dramatic changes. The
French national daily newspapers, for instance, were losing readers and advertising before the advent of a strong online news supply, and the success of the free dailies is another explanation of their current crisis.
the impact of the Internet
The impact of the Internet has stricken the press and journalism which were already in serious trouble. It can be considered a threefold impact (Estienne, 2007) . The first is a substantial acceleration of the trends analyzed here. One of the effects of an expanding supply of online news, and of the supply of free newspapers, has been a shift of classified ads and advertising budget from the press to the Internet. To put it in a nutshell, the effect of internet can be summarized in a paradox. Never in history has so much data been available to mass audiences. Never has the production of accountable and analytical news -journalism -been so strongly weakened by the crumbling of its funding sources.
Here come the information workers!
What is the impact, the "convergence", of the three trends surveyed here? One of the most important is the gradual shift of the workforce from journalists to information workers. What is the profile of this new cog of the news-making process? He/she is polyvalent, no longer specialized. The information worker is not defined by a specialty (politics, weather report) but by his/her ability to fill news-slots on varied topics, for different kinds of media and press. The logic of convergence and the management of a flexible workforce are combining here, and this process of de-specialization can be identified in three trends at least.
The most visible, and often brutal, is the growing importance of insecure jobs, of free-lance journalists condemned to cover a huge The trend toward de-specialization can also be considered as the birth of a brand new specialty, a shift in journalistic skills. The information worker is a specialist of news reprocessing or recycling rather than a news producer (Rébillard, 2006) . To use Klinemberg' s funny metaphor, he/she is stricken by a new virus from the web, the virus which mesmerizes him/her in front of the computer. The information worker does not do much legwork, but works with dispatches from press agencies, statements from institutions, companies, and the officialdom. He fishes on the web. His core know-how is reprocessing information produced by someone else. One of the impacts of the convergence process among the Metro group in the U.S. was a collapse of 48% in the number of stories involving investigative reporting. But the shrinking of journalism is also, as has already been emphasized, the reduction of the volume and weight of international news at the very moment when "globalization" is used in each and every report. Translated into Tunstall' s lexicon, the global evolution suggests that information workers are closer to the pole of processing than to the news-gathering origins of journalism. The question faced is: where does the reprocessed news come from? From press agencies -at least for the companies able to pay 4 -more often from institutional sources (companies, administrations and politicians, NGOs) that are usually offering information which does not paint them black.
Speaking of recycling also leads to questioning the writing of templates.
Journalistic formats will not lose their peculiarity but they will be closer to advertising ones, caught in the straightjacket of very short texts and attractive layouts, no longer available for pyrotechnics à la Tom Wolfe, Exploring the How would be less foolhardy. I suggest five approaches for helping tomorrow' s news producers remain closer to journalists and their myths than to the dull bureaucracy of data producers.
the resources of public support
A first answer may be surprising, challenging, or seem typically French. I mention it, however, with a high ranking, looking for the helping hand of the state. One can start here from two preliminary observations which are the frame of my argument. The first one comes from the very logic of the news business. If the trends which have been depicted here are confirmed, the current business model of news production will crash. If on the one hand advertising revenues and audiences are mainly attracted by websites and news supplies that usually add and remove news produced by press and media which, on the other hand, suffer from a growing hemorrhage of funding and audiences, the final result could only be the disappearance of main news producers. How, then, would it be possible to recycle or process news which would no longer be produced? Such a self-cannibalizing system will require policy action, or future access to accountable and rich information will be the privilege of the well-to-do and well-educated. It will become news production shifting towards institutional and corporate sources without any journalistic control and critical processing.
A second starting point, and a more political one, would be to claim that a democracy is something more that the rule of market applied to politics. This does not mean that the market is evil, or that citizens never behave as consumers. One can even reasonably claim that a selfish and rational voting behavior, if such a thing exists other than in the dreams of rational choice theoreticians, can boost critical abilities A democracy, however, is a system which needs citizens reasonably well-informed on public issues, and not only on sports results or sales, and such access to the news requires press and media. The major objection to such suggestions is crystal clear; they will open the door to a complete takeover by the state of the press and media.
Journalism would become a state institution, re-inventing the Soviet System. It would be ridiculous to deny that such a temptation will exist, that the state umbrella could become more a threat than an opportunity, especially in countries with a frail tradition of democratic culture or lacking in checks and balances. But it is absolutely wrong to conclude that, practically speaking, state funding or regulations supporting a quality news-making will automatically produce a state-controlled media system. The history of many cultural institutions in the Western World suggests the opposite lesson. Many areas of production of free speech, creative thinking, and critical checks and balances have been both institutionalized by the state and are working as limits to this power.
Such is the case not only of Universities and Academies in French history, but also in many Foundations or think-tanks receiving public funding, tax exemptions and freedom of organization which provide the basis for their influence. If public institutions working as public services of culture, information or education were really the slaves of governments, these governments would not make such efforts to weaken or privatize them! If someone wishes to hear on the French radio criticism of the government and columnists lampooning the president or prime-minister, the best advice would be to listen to public radios and not private ones.
The balance sheet of pro-active policies of state support to the press in Sweden suggest that the result of these actions has been better survival in the face of economic challenges, more diversity of the press, and even more adversarial styles of reporting 5 . One of the safeguards established by Swedish law was the allocation of financial resources on the basis of clear and transparent rules, by professionals of the press and media, not by state administrations. Establishing a monitoring and regulating body, the majority of whose members should be journalists or representatives of the audiences, not civil servants or politicians, would be a wise precaution indeed. The mission of such a body should include a follow-up of these policies and the ringing of an alarm-bell if they were the Trojan Horse for political control of the press and media. The fact that the Columbia Journalism Review, which is not a loudspeaker of socialist ideas, is now publishing papers 6 considering the pros and cons -with more and more pros -of public support for the press is a good indicator of the urgency of such reforms. In a report which is must reading, Leonard Downie and Michael
Schudson ( No blogger or information worker will do it by a simple process of datamining in front of her/his screen.
Another major issue can be mentioned here. 
Journalism unbound
Winning back the value of creativity is another approach. For several reasons, including: standardization of article sizes by computer software, newsroom downsizing, convergence considered as a mere importation of screen layouts on paper pages, the invention of new formats and original templates has shifted from newsrooms to websites, from journalists to talk show hosts. The obsessive focus on practical training in many journalism schools should also be questioned. When the good journalist is simply someone answering the five Ws in 400 words, using computer software to put a video on line, or cutting and pasting press releases into a paper, in-depth analysis and bright style vanish.
Journalists must explore and invent new genres, practice textual and rose from 23,000 issues sold to 45,000 eighteen months later, with subscriptions skyrocketing from 500 to 5,000 in two years.
Giving back to journalists and journalism their ability to attract audiences also rehabilitates critical speech. Critical is not a synonym for partial or politically committed, it simply means questioning authorities and institutional discourses, challenging the routines of common sense which is often the mask for power and interest. Why should audiences
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spend money and demonstrate their trust to support business journalism when it is hypnotized by the neo-liberal doxa and the spokespersons of big companies, which revealed an extraordinary blindness in anticipating the stock exchange crisis of 2008? Why should working class audiences behave as addicts of media and journals which describe them with visible disgust as the "populist" threat to democracy, or as responsible for the illegitimate burden of welfare expense?
After criticizing the devastating impact of business rationality, considering too often media and journals as cash-cows, and as a business whose only peculiarity was its high profit rate, one may suggest another look at the business of journalism. Economic theory emphasizes the competitive importance of "comparative advantages". Which are those of journalists in the new media landscape of online news? They will not come from their ability to produce more news on more topics than the army of amateurs and semi-professionals feeding the net, nor from mobilizing power where they will always be defeated when a social network or social movement launches a call for data from Internet users.
Basically, the comparative advantages of journalists remain fourfold, and perfectly identified, even by those in charge of recruiting for multimedia companies (Fahmy, 2008):
1) A know-how for checking facts quickly, for "sourcing" and tracking the producer of information. Without such processing, it is impossible to make any efficient distinction between public relations, hoaxes and reasonably believable facts.
2) A speed/accuracy balance which remains the best way of giving background and in-depth interpretations to the news, as well as to produce something as accountability of the statements of primary definers. This difference comes mainly from the very organization and potential for coordination of a news-desk: specialized news-beats, trained professional, and access to archives and networks of sources.
3) The command of an "order of discourse" which, often more than amateur bloggers´ or webmasters' speeches that tend to lack good editing (Russial, 2009) , can combine clear expression, correct use of the language and expressive or emotional strength.
4)
The power of professional myths; they are always bigger and better than professional reality which is also made up of compromises, cynicism and constraints. As long as they live, they inject, however, in journalists' subjectivities the feeling that they serve truth, democracy, or the community, but always something greater than routines. Myths can boost what Bourdieu describes as Illusio: a self-propelling faith and energy, larger and more powerful that those of the mercenary public relations expert or the part-time blogger.
Moving beyond and above the realm of economics and the issues of business, the truth is self-evident. A society is not simply a system of markets worth being envisioned with some solemnity, human societies are also puzzles to be understood, with different experiences to be made visible, injustices to be challenged, shared goals to be identified.
Journalism cannot manage all these issues and journalists have not always deserved praise for their ability or determination to face them. But even labeled as "information society", a world without journalists would be more impenetrable, more difficult to understand, more open to manipulation.
noteS
1 If a French professor writes in the margin of a student' s essay « journalistique »… it means not deep enough, full of clichés. There is no need to say that "très universitaire" (very academic) is not a compliment when used in a newsroom.
